
C A M PA I G N I N G  F O R  

C H A N G E  
(or for things to stay the same)





B E S T  F O O T  F O RWA R D

•How are we preparing and building?

•Who is doing what?

• Everyone playing to our strengths?

• Space to go forward?



W H O  A R E  W E  T A L K I N G  T O ?

H O W  D O  W E  R E A C H  T H E M ?

• Who is the intended audience of the campaign?

• How will we know if things are changing?

• Do we have a wide or narrow focus?

• Is the message being heard?

• Is there access?



T H I N K  N A T I O N A L / G L O B A L  A C T  L O C A L

• Elected Officials?

• Trade Union Branches?

• Carers Centres?

• Friends, Family, Bus Stops!


